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l Storytelling:
Paris Convention to keep global warming below 2°C be told

shall be the protagonists over the 12 days of meetings and not

2 Audience:

3 Clear messages:

messages promote over these 12 days of environmental chaos?



Javier Rosado is Partner and General Director of LLORENTE & CUENCA Panama. He was the Director of
Communications at the Gibraltar-San Roque refinery, the largest in Spain and one of the most important refineries
in Europe, property of CEPSA. To this responsibility he added directing the communications of Petresa and

" Interquisa, petrochemical companies of the CEPSA Group and NGS, a CCGT owned by a joint venture between

| CEPSA and Uni6n Fenosa. Before specializing in this field, Javier worked for four years for Editorial Planeta,

enhancing the communication of all of its audiovisual departments. He completed the Master in Communication
Business Management and the Bachelor of Communication and Information Sciences, both at the Universidad Navarra, and also

finished the Master in Occupational Risk Prevention.
jrosado@llorenteycuenca.com

Margorieth Tejeira is Senior Director of the Crisis Area and Litigation Area at LLORENTE & CUENCA Panama
and responsible for the dissemination process and the crisis management of the modernization project of the
state-owned bank. She was employed by the Ministry of Trade and Industry of Panama for the closing of the Trade
Promotion Agreement with the USA. She has experienced in fields such as infrastructures, public issues and crises.
She is graduated in Journalism by the Universidad de Panama and holds a Degree in Free-Trade Agreements by

Universidad Latinoamericana de Comercio Exterior. She worked as journalist, presenter and news coordinator for

several radio and television companies.
mtejeira@llorenteycuenca.com
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Developing Ideas by LLORENTE & CUENCA is a hub
for ideas, analysis and trends. It is a product of the
changing macroeconomic and social environment we
live in, in which communication keeps moving forward
at a fast pace.

Developing Ideas is a combination of global
partnerships and knowledge exchange that identifies,
defines and communicates new information paradigms
from an independent perspective. Developing Ideas

is a constant flow of ideas, foreseeing new times for
information and management.

Because reality is neither black nor white,
Developing Ideas exists.

www.developing-ideas.com
www.uno-magazine.com

amo@

AMO is the leading global network of strategic and
financial communications consultancies, with over
940 professional consultants and offices in more than
20 countries.

The network brings together local market leaders with
unrivalled knowledge of financial markets and cross-
border transactions in the key financial centers of
Europe, Asia and the Americas.

Providing sophisticated communications counsel for
M&A and capital market transactions, media relations,
investor relations and corporate crises, our member firms
have established relationships with many S&P 500, FTSE
100, DAX 30, SMI, CAC 40 and IBEX 35 companies.

www.amo-global.com



