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1. INTRODUCTION 

In March 2013, president Dilma Rousseff prepared herself to face the 
penultimate year of her first term seeing before her eyes a clean, 
uncluttered horizon: her Approval Index, according to the moment1 

inquiries, reached 65%, increasing in 3 percentage points the last 
measuring made in December 2012. This is only comparable to the 
German chancellor Angela Merkel’s index (68% of approval). Other 
world leaders, such as Barack Obama or François Hollande, didn’t 
pass the 50 and 30% respectively.

In that month, while Brazil prepared itself to host the football 
Confederations Cup and the first official visit of the recently 
proclaimed Pope Francis, 76% of the Brazilian population considered 
the country an excellent place to live and 81% pointed Brazil’s 
importance in the international scene. Undoubtedly, the survey 
respondents answered proving what many foreign analysts supposed, 
the country was quite better than 10 years ago2.

Furthermore, the indexes of the Brazilian Institute of Public Opinion 
(IBOPE), confirmed Dilma’s optimism: she would win again in case of 
elections and in every possible scene, with no less than an electoral 
preference percentage of 50%3.

Even the scandal called Mensalão4 seemed to have neither 
repercussion on the president’s reputation or on the Brazilians 
spirit. Brazil continued being, before the eyes of the world and of 
the Brazilians, the fashionable country, the place where everybody 
wanted to stay.

Those 20 centavos and something else
 
Only two months later, in May 2013, the mayor’s office of Natal (Northeast 
of the country) announced the increase of 20 centavos in the price of the 
bus passage. One increase that, since 2012, they were trying unsuccessfully 
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1  See Datafolha 03/2014. Evaluation Survey president Dilma

2  Ibid.

3  See Voting Intention Survey. IBOPE, March 2013. 

4  Mensalão is one of the most important scandals of political corruption registered in 
the country, which led several members of Partido dos Trabalhadores (PT), close to Lula 
and Dilma, to a process which still goes on.
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to establish, just as other cities 
like Porto Alegre (South). In both 
cases, the demonstrations were 
immediate and the citizens, 
annoyed, took to the streets 
against the aforesaid tariff.

Just some people in the Government 
previewed that these emerging 
demonstrations were the seed of 
a movement that would change 
the country’s reality: the 20th of 
June —precisely during the football 
Confederations Cup—, more than 
one million people took to the 
streets of the main cities claiming 
not only for those 20 centavos, but 
also for all what wasn’t working 
for long time: health, education, 
infrastructures, social and civic 
rights, economy... 

A few days before, Dilma, the 
president who moved steadily 
towards her reelection, had been 
booed during the live broadcast of 
the Confederations Cup’s inaugural 
speech in the stadium Mané 
Garrincha (Brasilia). Definitely, she 
thought together with her advisers, 
something was wrong.
 
A country of realities and 
perceptions

Since June 2013, (and in spite of 
Brazil’s national team had brilliantly 
won the Confederations Cup in a 
dreamy final against the current 
world champion team, Spain), 
the country began to change the 
management of its expectations 
and realities.

After the cancellation of the bus 
tariff increase, the Government 
rushed to approve measures to 
assure more funds for education 

and health, the great forgotten 
investments of the Confederations 
Cup and the Olympic Games. Funds 
that, anyway, are linked to the 
royalties of Pré-Sal, a great oil and 
gas field whose exploration will 
make Brazil the owner of one of the 
biggest reserves of the world. 

In that context the opposition, 
especially the Social Brazilian 
Democracy Party leaded by 
the presidential pre-candidate 
Aécio Neves, pressured the 
Government to invest intensively 
in the urban transport structure 
on detriment of projects such as 
the high speed train that should 
connect São Paulo and Rio de 
Janeiro and was archived in the 
bottom of a drawer when it was 
practically tendered.

Suddenly, as The Economist 
illustrated in its front page on 
September 2013, it is like if 
that rocket called Brazil had 
lost its heading. Based on the 
demonstrations, Brazil was 
“a hen’s flight”, according to 
several analysts.

From the admirable 65% 
approval rate, Dilma fell down 
to a 30% and, for the first 
time since she took office, she 
felt that the country turned 
back on her. And not only the 
country, the economic slowing 
down and the systematic GDP 
growth’s reduction; the excess 
of protectionism and the lack 
of macroeconomic reforms to 
answer the market’s demands, 
reduced significantly the 
credibility of the country’s 
previsions and, finally, of the 
own Government.

“Just some people 
in the Government 

previewed that 
these emerging 

demonstrations were 
the seed of a movement 

that would change the 
country’s reality”

Covers of "The Economist" summarizing the 
perception of Brazil
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At the same time, the situation 
of its neighbors, especially 
Argentina and its repercussions 
on Brazilian investments and 
Mercosur, neither helped to 
improve the country’s landscape.

Paradoxically (or maybe not) 
that country “fall into reality” 
seemed to be summarized in the 
fall, at the end of 2013, of the 
man who was considered until 
that moment the richest person 
in Brazil, Eike Batista. With his 
group of companies, Batista, the 
self-made man model, tried to 
make an empire on the energy 
sector. He even had the 7th 
biggest world fortune according 
to Forbes magazine, before 
watching how the bad results and 
false promises finished breaking 
up its unstable companies 
and making him a tremendous 
financial flop.

Still, it wasn’t all bad news. In 
spite of the demonstrations, 
some measures taken by Dilma’s 
Government had a positive 
effect in her reputation and 
image, and the opposition 
seemed to be incompetent 
to unite using the social 
discontent, showing themselves 
in certain way “indulgent” with 
her president. 

Furthermore, some foreign 
policy decisions brought internal 
dividends: the solid position 

“With his group of 
companies, Batista, the 

self-made man model, 
tried to make an empire 

on the energy sector”

adopted by the Government 
in the UN (September) against 
the complaints of electronic 
surveillance by USA, allowed 
the country to strengthen its 
international leadership by 
proposing a new global framework 
for the privacy in Internet.

In addition, Brazil’s energetic 
response to Evo Morales’s 
impasse in Europe5 , reinforced 
its regional leadership in the 
current affairs of Latin America.
 
On the other hand, together with 
Pré-Sal’s euphoria, the constant 
demands of minerals commodities 
(despite of the present moment 
of stability) as well as the 
development of other industrials 
sectors, helped to maintain the 
optimism (although moderate) 
about the country’s perspectives.

Thus, at the end of November, 
president Dilma’s approval 
recovered until it reached 41%6, 
still quite far from that 65% of 
March, but improving in comparison 
with the worst moments in the 
demonstrations of June. 

In terms of reputation, one could 
say that Dilma finished the year 
making damage control, in spite of 
that 59% of the survey respondents 
showed especially pessimistic 
with the inflation’s increase (and 
therefore, with the cost of living) 
for the upcoming months.

5  After a trip to Russia, the USA Government suspected that the plane used by Evo Mo-
rales to return was also carrying Edward Snowden, consequently several European coun-
tries closed their air space to Morales. This fact generated an irate reaction in Brazil and 
other Latin American countries, which openly criticized European attitudes. Especially, 
once it was proved that Snowden was not travelling in that plane. 

6  See Datafolha. Validation of Dilma´s Government, November 2013.
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2. THE CHALLENGES OF A 
COMPLICATED YEAR

Probably, sometime in March 
2013, when her popularity 
reached the 65% Dilma thought 
that 2014 was going to be the 
year of her recognition: Brazil 
celebrating the World Cup before 
the eyes of the entire world as 
an opener for her reelection in 
October. The current scenario is 
more complicated than imagined. 

And not only because the 
reelection is at risk, in fact, 
maintaining the same approval’s 
index of November 2013 (41%) 
Dilma, points out Datafolha7, 
still accounts 47% of the voting 
intentions against 17% of Aécio 
Neves (PSDB) and 12% of Eduardo 
Campos (PSB) —now strengthened 
by Marina Silva, candidate of 
the Green Party (PV), who, in 
the elections of 2010, reached 
11, 2% of the votes—, showing 
a remarkable position’s growth 
in the Brazilian politics. Dilma 
would win, points out the survey, 
in the first round by surpassing 
the sum of her adversaries. But 
even if they go to a second round, 
the current president has more 
than 50% of voting intention, 
regardless the rival. According 
to Datafolha’s respondents, Lula 
and Dilma are still the selected 
politicians for undertaking the 
changes the country needs. 

Nevertheless, specialists know 
that, at least in this case, what 
really concerns Dilma and her 
team, are the challenges that 
could, for some reason, put 

her reelection at risk. By far, 
according to the public opinion, 
precisely the opposition hasn’t 
strived to get the Workers’ Party 
(PT) out of power. 

In one year in which practically 
all the representatives elected 
by the people (excepting 
the mayors) are going to be 
renewed, the challenges that all 
political parties, candidates and, 
definitely, the country faces, are 
many and very varied. Starting 
from now until 5 October, day of 
the first round of voting, many 
things can happen. 

The events of 2013 revealed the 
current society’s sensibility. It 
remains to be seen, in this year 
full of disputes, who wins and 
loses with these “mood swings”.

The following are —and not 
necessarily in that order— five of 
the points that might influence on 
these mood swings and, therefore, 
in the “electoral thermometer” 
in October this year:

The demonstrations’ growing 
impact

Demonstrations in the main cities 
of the country are still going 
on regularly and threaten to 
increase as the World Cup gets 
closer. Far from losing strength, 
these demonstrations maintain 
their capacity to shock public 
opinion, calling periodically 
hundreds of people.

The increasing destabilizing 
capacity of the demonstrators, 

7  See Datafolha. Voting Intention Survey. February 2014.

“What really concerns 
Dilma and her team, 

are the challenges that 
could, for some reason, 

put her reelection at 
risk”
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radicalized by the presence of 
vandalism acts on one hand, 
and the police brutality on 
the other, reached its peak 
at the beginning of February 
when the cameraman Santiago 
Andrade was seriously injured 
by an explosive artifact during 
a demonstration in Rio de 
Janeiro’s city center, dying a 
few days later. The two young 
men allegedly perpetrators 
of the action, indicated the 
existence of “payments” 
for joining in the riots and 
provoking acts of vandalism.

Along with their demands (but 
not therefore less important 
that they were in June 2013) the 
demonstrations have become a 
security question, in view of their 
capacity to create conflicts and 
violent acts that call into question 
the state’s capacity to manage 
this kind of situations without 
resorting to police brutality. On 
the other side, possible hidden 
interests are suspected at the 
same time to attract all kinds 
of acts of vandalism, whose 
repercussions not only affect 
the country’s image abroad, but 
also the way to resolve society’s 
demands (and the “demanding” 
methods of the society).

After Andrade’s death, the 
Government seems to have 
declared “war” to the infiltrated 
vandals in the demonstrations, 
especially as the Cup’s 
inauguration approaches. It is 
the Government’s clear view 
that they can’t afford images 
of pitched battles outside the 
stadiums as those generated 
during the Confederations Cup.

When a giant of 198 millions of 
citizens decides to wake up it is 
difficult to make it sleep again. 
The demonstrations have been 
followed by other kind of calls 
such as the “rolezinhos”, where 
hundreds of young persons from 
the periphery meet (rolezinho) in 
a mall, meeting agreed through 
the social networks. Still without 
vandalism intentions, the 
concentration of young people in 
the mall has provoked excessive 
police actions in some cases. 
But beyond this, these calls 
have indicated the young people 
ability to mobilize, no matter 
the social class. And they will be, 
without any doubt, protagonists 
of the electoral scene of 2014.

The Cup: a thermometer that 
indicates how the country is 
going

It was supposed to be a huge 
party, a marvelous showcase 
for the country to show its 
importance worldwide through 
one of the world-greatest 
events. After 7 years preparing 
it (more than any other country), 
Brazil comes to the date with the 
homework half done.

Lula’s personal goal during his 
Government, the FIFA World Cup 
organisation (whether its success 
or its failure) will have an effect 
on the public perception, inside 
and outside, of the capacity of 
management of this Government. 
From a speech based on the legacy 
for the cities and the country, 
the additional costs in the 
construction and the incredible 
delays have called the current 
Government into question.

“When a giant of 198 
millions of citizens 

decides to wake up it 
is difficult to make it 

sleep again”
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The delay in the construction of 
the stadiums and the vehement 
(and public) criticism of the FIFA 
leaders, without mentioning the 
“doubtful legacy” of stadiums let 
like Manaus (without a team with 
even perspectives to play in the A 
Series) seem to justify those voices 
that, from the demonstrations, 
shout because of the excessive 
and unnecessary expenditures.

Recently, a journalist noted in an 
article that the bad thing of the Cup 
is that, unlike the projects as for 
instance the high speed train Rio-
São Paulo, it cannot be postponed 
or cancelled. Consequently, 
the Government has devoted 
even more resources in order to 
guarantee that all stadiums will be 
ready on time.
 
But a World Cup not only consists 
in the stadiums. Airports, hotels, 
public security or public transports 
are still issues to be dealt with 
in order to organize the “Cup of 
all Cups”, as Dilma baptized it. 
The main airports of the country 
(especially São Paulo and Rio 
de Janeiro) will hardly improve 
their rusty look before the Cup 
in spite they had 7 years to get 
ready. As it happened at the end 
of 2013, the Government seems 
to be stubborn, at this point, in a 
damage-control strategy.
 
It is not longer a question if Brazil 
will reach the final or not, or if 
it will lose it against Argentina, 
Spain or Germany. The question 
is to organize an international 
event without shipwrecking in the 

attempt. Especially due to the 
fact that in two years will begin 
the Olympics Games and the 
Paralympics of Rio 2016.

For better or worse, the World 
Cup’s invoice will be received by 
the Government led by Dilma. And 
she is the one who has much to lose 
if the organization is not at the 
height of the event, even more 
than the Brazilian national team.

Economy or headwind 

To this very pessimistic internal 
atmosphere, as a consequence 
of protests and the unfulfilled 
constructions for the Cup, we must 
add a very negative perception 
of the economy, especially at an 
international level. 

The country could not even wait 
to the end of the first term to 
review its growth expectations. If 
2014 started with a 2% forecast, 
the current is already under 1, 8%, 
with a 6% inflation rate. Experts 
name this scenario «recession», 
but Government insists it is 
«economy slowdown», at least 
until the elections.

And to cap it all, Brazil is losing 
breath compared to its neighbors, 
such as Mexico, Colombia or 
Peru, currently attracting 
international investors. Last 
January, at the World Economic 
Forum in Davos, the Financial 
Times8 argued Brazil was the «big 
loser» of the reunion, especially 
facing Mexico.
The lack of infrastructures 

“For better or worse, 
the World Cup’s invoice 
will be received by the 

Government led by 
Dilma”

8  See Blog Beyond the Brics. Davos wrap: Em winners (Mexico) and losers (Brazil). Jan 
28th 2014.
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development (the Achilles heel of 
the country’s development) and 
the high influence of consumption 
in the country’s growth (“Brazil 
is a more expensive country than 
a rich one”, is a well known 
sentence) were the big arguments 
presented in Davos to criticize 
the country’s economic policy 
weaknesses. All this is seasoned 
with —according to the experts— 
the Government’s lack of self-
criticism and, consequently, 
corrective measures.

These arguments are summed up 
to the “traditional” critiques of 
the country:

• Excessive public 
expenditure: Brazil is the 
country with more ministries 
(39), which seems an 
example of a bigger but not 
more efficient State. This is 
a very controversial topic, 
criticized by the opposition 
party, PSDB, who complains 
about the evolution from 24 
ministries, with Fernando 
Enrique Cardoso, towards the 
current 39, with a consequent 
tax burden for the Brazilians. 
To take an example, a 43 
% of their carnival masks 
total value, are only taxes. 
Although the Government 
has ordered cutbacks and 
reducing costs in 2014, this is 
very difficult to achieve in an 
electoral year, and especially 
this year with the Cup.

• High protectionism versus 
imports: In 2013, Brazil was 
the world’s country with the 
largest number of adopted 

measures against imports, 
even more than other 
traditionally protectionist 
countries like the U.S., 
India or Argentina. The 
country faces 39 dumping 
investigations in the WTO. 
This has led to the European 
Union to take actions against 
Brazil in the World Trade 
Organization (which is 
directed, paradoxically, by a 
Brazilian). Nonetheless, 2013 
ended with a trade surplus 
of U.S. $ 2, 56 billion, the 
worst result since 2000. 
And so far this year, Brazil 
has already a trade balance 
deficit close to 6 trillion. 
Although protectionism 
seek obviously to promote 
the local businessman (and 
attracts foreign companies 
to be settled and produce 
in Brazil), the lack of 
balance makes the country 
uncompetitive abroad, 
blocking exports growth.

When it comes to this trade 
issue, it is intended that part of 
the road to Dilma’s reelection 
goes through the maintenance 
of a good relationship —in spite 
of some tensions— with the 
industry. A proof is how Dilma 
was almost reluctantly convinced 
by industry leaders to participate 
in the Brazil - EU Summit, 
celebrated last end of February 
in Brussels, when it had already 
been canceled.

But it is not only this. Brazil 
has a very important challenge 
in the free trade agreement 
negotiations towards an EU-

“Although the 
Government has 

ordered cutbacks and 
reducing costs in 2014, 
this is very difficult to 

achieve in an electoral 
year, and especially this 

year with the Cup”
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Mercosur Association Agreement, 
in agenda over the last 10 years. 
This is not only important for the 
entire region, but especially for 
the Brazilian exports, that are in 
search for new markets.

This Agreement shows the highest 
level in the relations between EU 
and any other region or country, 
and is based on three basic pillars: 
free trade, legal certainty for 
investments, and political dialogue 
and enhanced cooperation.

The country’s perspectives will 
strongly depend on how Dilma leads 
this negotiation in the first 2014 
semester, for better or for worse.

Leading this Agreement  to a 
safe port will allow Brazil (and 
Mercosur), not to stay on the 
sidelines of global commercial 
activity and global supply chains. 
Especially in a continent where 
neighbours like Colombia, Peru and 
Mexico are already making progress 
in other commercial agreements. 

The other side of the coin is 
the Foreign Direct Investment 
(FDI), in spite of the current 
Government’s efforts to attract 
new investors to the country 
(infrastructure and energy, 
amongst others), legal boundaries 
(an excessive bureaucracy) and 
a better perspective for other 
countries such as Mexico o Peru.

However, the country received 
63 billion in FDI in 2013, 
compared to 65 billion from 
2012. A slight fall leading Brazil 

to the 7th foreign investment 
destination, beating Mexico 
(its main regional rival), which 
received 38 billions9, but losing 
two positions regarding 2012.

The negative feeling from Davos 
and the foreign investors’ behavior 
(who seem more conservative 
in their analysis of Brazil) are a 
challenge for this government. 
Especially considering economic 
matters can influence the mood 
of the Brazilian voter, historically 
fearful of economic policies 
sudden changes.

However, in January 2014, the 
FDI reached 5 billion dollars, 
exceeding the 4 billion forecast 
made by the Central Bank. But 
the Government knows this is not 
enough to push up the economy.

To all this, we must add a delayed 
and frustrated development 
project for the country’s 
infrastructures. The opposition 
will have arguments to criticize 
Dilma’s management, with the 
same speech made by foreign 
analysts. This feeling of “lost 
opportunity” might play, by 
October, against the Workers’ 
Party if it is not tackled in time.

International agenda, unavoid-
able role

If the domestic scenario was 
not enough complex, the 
international context —especially 
at regional level— won’t give 
a break to the Government’s 
agenda in 2014.
 

9  See ranking IED UNCTAD 2013. 

“However, the country 
received 63 billion in 

FDI in 2013”
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With open electoral processes in 
other countries of the continent, 
Brazil is called to reinforce 
its leadership in the region, in 
particular by strengthening ties 
with the apparently strong and 
healthy economies, such as 
Mexico, Peru and Colombia.

In the case of Mexico, apart 
from trade ties between both 
countries (which will continue 
to be strengthened, in spite 
of its up and downs), the race 
towards the region leadership 
will have a particular chapter in 
Cuba, where both Brazilian and 
Mexican companies are fighting 
to keep the island modernization 
constructions. Also, Brazil 
suspiciously looks how Mexico is 
increasingly being flattered by 
investors and international press.

But that will not be the only 
front. Venezuela and Argentina 
are, maybe more than Mexico, 
the biggest concerns for Dilma’s 
Government, especially for the 
impact they may directly have 
on the “mood” of her country.

In Venezuela, the historical 
tolerance of the Brazilian 
diplomacy, compared with its 
Mercosur partner, is reaching 
a complex point. The internal 
crisis is threatening the stability 
of the whole group and requires 
a stronger leadership in Brazil. 
That could influence the 
perception of the left electorate, 
as well as traditional PT voters, 
which have always been close 

to Chavismo, currently led by 
Nicolas Maduro.

In Argentina, a relationship 
based on the ups and downs 
of the economy is also a risk 
to Mercosur’s stability and, 
indirectly, to the Brazilian 
economy. The Brazilian leadership 
over economic issues will be 
more decisive here, as well as a 
greater need for harmony with 
Argentinean Government.

Given this amount of challenges, 
in the background remains the 
country’s proposition for an 
Internet regulation framework, as 
a consequence of the spy scandal 
in 2013; reinforcing ties with the 
EU must undoubtedly go through 
the strength of relationships with 
Spain and Portugal. Brazil is still 
one of the favorite destinations 
for Spanish investment, and São 
Paulo the most interesting city to 
centralize deals in Latin America10.

With the World Cup, Brazil will 
host the world and Dilma must 
take advantage of that scenario to 
reinforce, in June, the country’s 
international position. Diplomatic 
efforts will mean very little if the 
country plays a weak and separated 
role. And, perhaps for the first time 
in many years, this international 
agenda might influence the 
perception of the Brazilian voter.

Last but not least: the elections

Brazil is catching the world’s 
attention. Dilma’s Government 

“Venezuela and 
Argentina are, maybe 

more than Mexico, the 
biggest concerns for 

Dilma’s Government”

10  See 7º Relatório Panorama de Investimento Espanhol na América Latina, by IE Busi-
ness School.
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and the PT must face not only the 
electoral race for presidency, but 
also for its governors, senators, 
federal and state deputies. In 
other words, virtually everything 
except the Mayors.

Despite maintaining the 
advantage in the presidential 
polls, the PT will face the wearing 
down of years in power in states 
where the difference with its 
main rivals is little.

Traditionally, PMBD (technically 
the third party but with no options 
for the presidency) is the one who 
will tip the scales in the dispute 
between PT and PSDB (the also 
named Tucanos). However, the 
party looks to be approaching a 
possible alliance with BSP, lead by 
Eduardo Campos, in case there is 
a second round between Campos 
and Dilma.

In spite of corruption scandals 
on both sides, both PT and PSBD 
should test their own ability to 
negotiate in order to strengthen 
their power on the main country’s 
institutions. Dilma’s re-election 
is very likely, but not the PT 
hegemony in the Congress or 
major States. October elections 
could mean the end of the PT’s 
control over the country, which 
might be forced to negotiate, 
during Dilma’s second mandate, 
with its main political rivals.

Thus, the country is getting 
ready for a complex electoral 
race, not exempt from aggressive 
strategies, in both sides, which 
must be added to a general 
discontent, with discredited 

politicians, increasingly involved 
in corruption scandals.

In this scenario, social networks 
will play a leading role. Being 
the voice for social protests, it is 
also there where parties will try 
to catch their voters, in a country 
where nearly the half of its 
population has access to Internet.

Challenges for a giant

We could add many other challenges 
that would influence the electoral 
process: insecurity upraise in Rio 
de Janeiro or São Paulo is in the 
Brazilians “Top of Mind”. Also 
topics related to civil and social 
rights such as gay marriage (and the 
growth of homophobic violence) or 
marijuana legalization, amongst 
others.

There is also an energy issue, 
from the former Pré-Sal euphoria 
to the need for alternative energy 
sources; the lacks of public health, 
outside “FIFA parameters”, as 
it is said in Brazil; or the future 
of programs such as “Bolsa 
Família”, intended to help the 
disadvantaged, but which is far 
from showing structural results. 

There is not the slightest doubt 
that the country’s economic 
boom over the last 20 years has 
also meant a more complex, 
demanding and dynamic society. 

In spite of the most conservative 
forecasts, Brazil is still a 
premium foreign investment 
destination, and keeps its 
leading role in the world’s 
decision-making institutions. 

“Social networks will 
play a leading role”
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Brazil is facing challenges 
for a country of its size and 
ambitions. And the electoral 
process in October will show 
how Brazil looks to itself and 
its future ambitions. 

Brazil faces 2014 with the 
pressure of fulfilling the promises 
made, a commitment towards 
Brazilian citizens, but also 
international community. Despite 
its difficulties, the country has all 
the elements to do so, no matter 
who wins the elections. That is, 
at least, what is expected.

3. PRESIDENTIAL ELEC-
TIONS 2014: THE COUN-
TRY ON STAGE

Dilma Rousseff: keeping an 
eye on the economy and on 
the streets

If the numbers of the last survey 
disclosed by Datafolha institute 
point to an open way towards 
president Dilma’s reelection in 
October, they also show that 
there could be many obstacles at 
the final stretch. Dilma’s approval 
rate remained at 41% —it was 65% 
in March 2013—, maintaining the 
slowly recovery from the worst 
popularity decrease registered in 
her government —what occured 
during the protests that started 
in June 2013—. But accordingly 
to data released for Ibope —
another important brazilian 
survey institute— last February, 
Dilma’s acceptance would have 
decreased from 43% to 39%.

Seven months before the 
presidential elections, Dilma’s 

government satisfaction index 
can´t be considered negative. 
At the same period, in 2006, 
president Lula had only 36% 
of voting intentions and was 
reelected. However, the brazilian 
economic scenario was completely 
different. In 2014, the Central 
Bank projections estimate an 
inflation rate of 6% —based on the 
National Consumer Price Index 
Broad (IPCA, in Portuguese)—, a 
decrease of 1,67% of the GDP’s 
growth rate, the dollar in the 
range of R$ 2,50, and US$ 75 
billion current account deficit. 
The numbers speak for themselves 
when compared to 2006, when 
inflation was of 3,14%, the surplus 
of 4%, and the dollar was quoted 
at R$ 2,13.

Only two indicators —the Selic 
rates of interests, of 11, 25% 
against the 13,25% in 2006, 
and the unemployment rate, 
3,8% above the one registered 
in 2006— can be considerate 
positive if compared to Lula’s 
government. Nevertheless, not 
only the interests’ rates but 
also the unemployment rate 
has presented a weak growth 
considering Brasil’s situation two 
years ago, when the economic 
scenario was very positive.

Dilma’s economic policy —
apart from her most optimistic 
supporters that share the famous 
phrase from the american 
democrat James Carville “It’s the 
economy, stupid”— has provoked 
a conservative reaction in the 
financial markets. In the literal 
brazilian jargon, economic agents 
have been giving indications that 
it will even “keep their beards to 

“Brazil faces 2014 with 
the pressure of fulfilling 

the promises made, a 
commitment towards 

Brazilian citizens, 
but also international 

community”
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soak”  (wait for new indicators in 
2014), not only by the numbers 
but by what can come up in a 
possible scenario of political 
instability, as in other countries in 
Latin America.

One of the biggest fears, prior 
to elections, is the revival of 
the protests that took place in 
2013 amid the Confederations 
Cup, when more than six million 
went to the streets demanding 
investments for health, education 
and urban mobility. And the 
argument of the protests could not 
be different, but the high costs for 
hosting the FIFA World Cup 2014 
(about US$ 28 billion), amount of 
money that could solve, largely 
chronic and historical problems 
of basic areas such as health and 
education. Since the beginning 
of protests, Dilma has responded 
directly to questionings. In June 
2013, she adressed the country 
emphatically: “I want to say 
that my government is listening 
to these voices for change. 
My government is committed, 
and committed to social 
transformation”. After this, the 
Government accelerated the 
implementation of the “More 
Doctors” Program, won the 
parliamentary voting on the use 
of the money that come from 
the oil royalties for health and 
education, and is getting ready 
to launch the third phase of the 
Growth Acceleration Program (PAC 
3) with priority for investments in 
urban mobility.

Even with an adverse economic 
scenario and continuity of street 
protests (that are now far more 
related to isolated actions of 

Black Blocks), Dilma still takes 
significant advantage over her 
most likely adversaries.

Dilma gets advantage from 
actions that benefit economically 
people from classes C and D. The 
19% reduction in the energy tax 
for residences —that accordingly 
to a National Confederation of 
Transport (CNT, in Portuguese) 
survey, had an 88% approval 
rate— and the maintenance and 
development of important social 
programs like “Bolsa Família”, and 
“ProUni” —inherited from Lula— 
enhance the current president’s 
favoritism. There’s also a credit 
offer, that has encouraged some 
kind of American consumerism 
tendency in Brazil. And it will 
certainly represent a challenge 
for her opponents. 

In 2014, each “Bolsa Família” 
registration, each house from 
the housing program “Minha 
Casa, Minha Vida” delivered, and 
each student funding awarded to 
a brazilian so that he is able to 
go to the university, can count 
as one more vote for Dilma. The 
president has also the advantage 
of dealing with a disarticulated 
opposition unable to establish 
communication with the 
brazilian electors —in the opinion 
of most historians and political 
scientists— that have seen, so far, 
their income increase more than 
their indebtedness during the PT 
(Workers’ Party) government.

Aécio Neves: the PSDB beyond 
São Paulo and Minas Gerais

By repeating, in 2014, the 
same polarity that marked the 

“One of the biggest 
fears, prior to elections, 

is the revival of the 
protests that took 

place in 2013 amid the 
Confederations Cup”
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campaigns of the Brazilian Social 
Democratic Party (PSDB) for the 
presidential race since 2002, 
Senator Aécio Neves —PSDB 
candidate most likely to compete 
with Dilma this year— main task 
will be to build alliances with 
parties of left and right, to seal 
the PSDB dream to return to 
the command of the nation. His 
victory will represent the end of a 
twelve years fast, marked by the 
passage of the Presidential Bange 
from Fernando Henrique Cardoso 
to Lula in January 2003.
 
Being the grandchild of the 
senator Tancredo Neves — 
president elect for the brazilian 
parliament through indirect 
voting, in 1985, as a political 
reopening turning point at the 
country, and who died of cancer 
before being encharged—, Aécio 
is the main exponent to represent 
his party at the 2014 presidential 
elections after three failed trials 
from José Serra (PSDB-SP).

The state of Minas Gerais’ 
governor started to gain 
visibility at the national political 
scenario on 2003. Aécio’s 
main government program, 
called “Choque de Gestão” 
(Management Shock), is based 
on the principle of spending less 
on the state to invest more in 
its citizens, and the result was 
the return of a powerful Minas 
Gerais into the national context, 
just like in the era of “Coffee 
with Milk” political system. 
During Neves’ administration 
period, Minas was in the second 
place in a list that included 27 
federative units of Brazil ordered 

accordingly to their contribution 
for GDP’s growth. That was 
equivalent to an increase of 
3% per year leveraged by tax 
incentives that attracted big 
industries into the state.

The best evaluated governor of 
Brazil in 2010  as showed by a 
survey with journalists conducted 
by the consulting firm Macroplan, 
Aécio became senator at the same 
year edging out his opponent very 
easily, and leaving a legacy of 
voting for his successor at Minas’ 
administration, Antonio Anastasia 
(PSDB). The victory of many 
PSDB politicians at the municipal 
election, winning as mayors of 
the most important cities of the 
state, strengthened the party’s 
domain of the region.

Having such a huge popularity 
in the second biggest electoral 
college of Brazil (15 million 
electors) represents an advantage, 
but it also requires more effort 
to conquer the biggest electoral 
college, São Paulo (31,2 million 
de electors). Aécio can count on 
the support of the ex-president 
Fernando Henrique Cardoso, but 
it won´t be enough.

Historically, in Brazil, the 
presidential races used to be 
won by candidates who had 
developed their political careers 
in São Paulo, Minas Gerais and 
Rio Grande do Sul (concept 
that can be applied to Lula and 
Fernando Henrique Cardoso, 
that were born, respectively, 
in Pernambuco and Rio de 
Janeiro, but with political bases 
developed in São Paulo). 

“Historically, in Brazil, 
the presidential 

races used to be won 
by candidates who 

had developed their 
political careers in São 

Paulo, Minas Gerais and 
Rio Grande do Sul”
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The PSDB controls the 
governments of São Paulo, since 
1995, and Minas Gerais, since 
2003, and this will be the first 
time that a candidate born 
in Minas Gerais with a solid 
political career at the state 
will represent the party. Aécio 
now has the duty to avoid that 
happens in São Paulo the same 
that went on in Minas in the 
presidential election of 2010, 
when the local electors rejected 
José Serra (view image 3 in page 
17) from São Paulo’s PSDB, what 
gave to Dilma the advantage she 
needed to guarantee her victory 
at the Southeast region of the 
country, where PT had lost 
before, with Lula.

On this moment, the surveys 
from the main institutes of 
Brazil indicate that Aécio Neves 
has 17% of the voting intentions 
—he got the maximum of 21%—, 
when Dilma was facing a period 
of her lowest popularity. 

The data reveal that Aécio 
still needs to overcome 
another challenging barrier: be 
recognized outside Minas Gerais 
and get enough votes to take 
the elections to a second round 
and be able to end a decade of 
PT supremacy.

Eduardo Campos and Marina 
Silva: for the Notheast’s 
undecided people

The governor of the state of 
Pernambuco —the seventh biggest 
electoral college in the country 
with 6,2 million electors—, the 
economist Eduardo Campos from 

the Socialist Brazilian Party (PSB, 
in Portuguese), tries to conquer 
his space and build alliances in the 
setting of the 2014 presidential 
contest, as an alternative to 
break the 20 years of PT and PSDB 
political hegemony. His strategies 
are seducing small political 
parties and the majority of the 
undecided people, what can make 
a difference at the polls.

It wouldn´t the first time a third 
candidate emerges as a strong 
option during the presidential 
race. In 2010, the former 
senator for the Green Party 
(PV, in Portuguese), Marina 
Silva, surprisingly reached 19% 
of brazilian voters, harming 
historical PT and PSDB bases in 
many regions of the country.

While Dilma and Serra were busy 
with their political struggle, 
more focused on partisan 
ideologies than on concrete 
government plans, Marina was 
gaining popularity between the 
majority of undecided people 
from states likes Rio de Janeiro, 
Bahia and Brasília, and medium 
size cities in Minas Gerais, what 
gave her advantage at the poll. 
The senator, former rubber 
tapper and environmental 
activist, had dawned definitely 
on the national political scene.

Her defeat in the first round 
led to a kind of bargain for her 
support and the votes that would 
come with it in the second round. 
Defying the PT and PSDB Marina 
remained neutral, contributing 
to a new brazilian record: a 
total of 31 million blank votes 

“It wouldn´t the first 
time a third candidate 

emerges as a strong 
option during the 

presidential race”
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and abstentions (see Figure 4 in 
page 17).

In 2013, after a failed attempt 
to register her own party—called 
Rede (Network, in English)— to 
participate in 2014 elections, 
she sealed an agreement with 
Eduardo Campos and will be 
the vice president of his plate, 
strengthening Campos in dispute 
grain by grain with former PT and 
PSDB voters. The candidacy may 
represent a flank on the basis of PT 
in the Northeast and North regions, 
leading to a possible dispute in the 
second inning with Dilma.

Heir of one of the most traditional 
families in Northesat’s politics, 
Eduardo Campos is the governor 
who has the higher rate of approval 
in Brazil (76%, accordingly to 
an Ibope survey from July 2013) 
and, until last year, was part of 
a base at National Congress. He 
is also pointed for analysts11 for 
the Dilma´s victory at the state 
of Pernambuco, with 75% on the 
second round. During the municipal 
elections of 2012, Eduardo showed 
his power defying an opponent 
who was personally supported by 
Dilma and Lula, and getting his own 
candidate elected as the mayor of 
Recife, the capital of Pernambuco. 

Having his candidacy approved 
by the Electoral Court, with a 
deadline until June 30, 2014, 
Campos will be the second 
politician with genuine Northeast 

constituency to dispute the 
presidency since 1998. On that 
year, the São Paulo Ciro Gomes 
who has his political career 
developed in Ceará got 11% of the 
votes as a PPS candidate.

Born in Garanhuns, a city that 
takes place in the interior of the 
state of Pernambuco, Lula built 
his life, from a syndical leader 
to the president of Brazil in São 
Paulo. He only happened to have 
more influence in the Northeast 
when elected to his first term 
in 2002. And he is the main 
campaigner of Dilma in the region 
with a powerful argument to 
attract more votes for president: 
22.6 million “Bolsas Família” 
granted to the population.

In case Campos manages to 
attract the the votes from the 
northeastern ascending middle 
class, —that has always watched 
with suspicion southeastern and 
south candidates— the dispute 
with Dilma in the second round 
promises to be intense. These 
are the flanks of the region.

Maps: the electoral regionalism 
in Brazil12

Image 1: The electoral map of the 
second round in the 2010 elections 
shows a North-South cut with 
states that have been established 
since 2002, an area of influence 
of PT (red) and PSDB (blue), 
respectively. In the Southeast, 

11  Jacob, César Romero. Presidential elections in 3020 in Brazil: political continuism and 
stability in electoral geography. PUC-Rio: 2012

12  Maps taken from: Jacob, Cesar Romero. Presidential elections in 2010 in Brazil: poli-
tical continuism and stability in electoral geography. PUC-Rio: 2012.

Image 1

“Campos manages to 
attract the the votes 

from the northeastern 
ascending middle class”
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the map shows a breakdown of 
Minas Gerais, from Aécio Neves, 
by the PT candidate.

Image 2: Observing the 
electoral districts, there can 
be noticed a predominance of 
PT in Amazonas, in northern 
Minas Gerais and the Northeast 
states, especially Ceará and 
Pernambuco, where President 
Dilma didn´t get less than 70% 
of the votes in any district.

Image 3: The strongest blue spots 
on the runoff map indicate regions 
that have been consolidated in the 
last three elections, as areas of 

influence of PSDB, especially 
the interior of São Paulo and 
the borders of agribusiness 
in Paraná, Mato Grosso, Mato 
Grosso do Sul, Goias, Acre, 
Roraima and part of Pará.

Image 4: The variation of votes 
between one and another candidate 
in the second round, compared to 
the first, gave up on the estate of 
19% of the vote that had been given 
to Marina Silva. We notice how the 
city of Rio de Janeiro, the capitals 
of the Northeast and Minas Gerais 
massively transferred their 
votes from the PV candidate to 
the PT one.

Image 2

Image 3

Image 4

2014 ELECTORAL SCHEDULE

June 5 to June 30 Period of holding caucuses to select candida-
tes or formalization of each party or coalition.

July 5 

Last day for political parties to request the 
registration of their candidates to the Elec-
toral Court.

Deadline for hires, nominations and other 
non-emergency generators of public expendi-
ture not foreseen in spending budget.

July 6 to October 3 

Legal campaign period for the first round of 
elections to the positions of president, gover-
nor, senator, congressman and state legisla-
tor..

October 5  First round poll.

October 11
to October 25 

Campaign period for the second round of the 
elections for President and / or the governors 
if the candidate can´t obtain 50% plus one of 
the valid votes (discounted blank and null).

October 26  Second round poll.
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4. HEALTH AND INFRAS-
TRUCTURE: CHALLENGES 
WITH FIRST NAMES

In the electoral race, PAC 3 can 
be an effective strategy

Preparing the third stage of 
the Program for Accelerated 
Growth (PAC 3, in Portuguese), 
announced at the beginning of 
April, the government intends to 
state an answer to the protests 
that have been happening since 
June 2013, that gathered crowds 
in the biggest Brazilian capitals.

The popular pressures for 
improvements in public services, 
particularly transport, entered 
the guidelines and answers to 
these demands promise fervent 
debates on the platform of 
the main candidates in the 
presidential election of 2014.

Once more, the PT government 
has taken a step ahead. President 
Dilma and her team have 
established the urban mobility 
in big and medium cities, the 
adaptation of the roads around 
them and the paving of urban 
roads and streets, as targets to 
reduce local traffic jams. It’s 
almost a “revival” of the launch 
of PAC 2 in 2010, when president 
Lula announced the program at 
the same time the PT pointed 
Dilma as a candidate and possible 
Lula’s successor until 2014. The 
strategy was so successful that 
those closest to the presidency 
used to say “Blessed PAC 2” 
that was one of the greatest 
successes of the election of 
Dilma, who got 36 million votes 
in the second round.

PAC 3 calculates the demand for 
investments around R$ 900 billion. 
But, for specialists, the problem 
resides on the launch of stage 
3, before the conclusion of 
licitations and constructions 
related to PACs 1(R$ 510 billion) 
and 2 (R$ 773 billion). Besides 
delays, Dilma and her team 
face another problem: get the 
dreamed primary surplus in 2014, 
which forced them to make a 
R$ 44 billion cut in the budget, 
for the payment of the public 
debt interests —about R$ 80, 8 
billion— equivalent to 1.55% of 
Gross Domestic Product (GDP). 
Added to the budget program of 
regional and state governments, 
the surplus foreseen reaches 
R$ 99 billion or 1,9% of GDP. It 
means that economy growth 
has to be resumed to make the 
investments viable.

The infrastructure provides a 
powerful armory of ammunition 
for Dilma’s opponents. There are 
priority projects that already 
totalize six years of delays, as the 
Rio de Janeiro’s Beltway, which 
was scheduled for completion in 
2010 and shall only be ready in 
2016. There’s also the High Speed 
Train between Rio de Janeiro and 
Sao Paulo that after sucessive 
failed attempts and the interest of 
many international groups, hasn´t 
even gotten out of the paper.

In a report from the newspaper 
O Globo, in early February, the 
government ensured that the 
pace of the works will not be 
damaged by this year’s elections. 
That’s because, in 2007, former 
president Luiz Inacio Lula da Silva 
signed the law that allows the 

“The infrastructure 
provides a powerful 

armory of ammunition 
for Dilma’s opponents”
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transfer of funds to the PAC in the 
same election period, unlike the 
other works. It is a favorable re-
election factor for Dilma Rousseff 
as the PAC 3 can actually have a 
positive effect on the definition 
of votes, cause it attends the 
main population’s demands, even 
if not immediately.

In Public Health, the “Mais 
Médicos” (More Doctors, in 
English) turned out to be 
controversial

The program More Doctors, 
launched by the Health Ministry 
in July 2013, seemed to be, at 
first, an effective solution for the 
decades of delay in the brazilian 
public health. It stipulated the 
hiring of ten thousand doctors, 
including foreign professionals, 
willing to work with basic health 
attention in North and Northeast 
regions, in the poor areas of 
large cities and in small interior 
cities. Solve one of the main 
bottlenecks of the brazilian 
health would be a letter goal 
to the government just a year 
from the presidential elections. 
Something that would certainly 
be reflected at the poll.

But the program, which should 
be seen as a light at the end 
of the tunnel in overcoming 
the numerous health problems 
of the country, became a 
great controversy, ranging 
from discussions of skepticism 
about the remuneration of 
Cuban doctors —arrived at the 
country and transferred to the 
Cuban Government in a system 
that is considered to be bad 
explained— as well as the high 

dropout rate of foreign doctors, 
caused in large part because the 
professionals have no conditions 
to work due to the situation of 
the health units that have no 
resources and trained personnel.

The issues about the brazilian 
health system promise to be one 
of the problematic points in the 
electoral debate. According to 
the World Health Organization 
(WHO), Brazil is now the number 
19 in a list of the Americas’ 
countries ordered by low rates 
of doctors per capita. There are 
31.400 doctors per ten thousand 
inhabitants, and the parameter 
set by the WHO is 34.500 thousand 
per ten thousand inhabitants.

The brazilian public health 
problems fall into another strong 
point of the election debate: tax 
reform. The population pays one 
of the highest tax burdens in the 
world, which should ensure the 
best health care. The discussion 
also permeates the medical system 
of education and their willingness 
to work in remote locations or 
communities considered violent, 
in a health model that acts on 
disease prevention through family 
care, which contributes for late 
diagnostics. As reported by Veja 
magazine, a leading publication 
in the brazilian press, 170.000 
citizens can wait up to five years to 
undergo non-emergency surgeries.

Tax reform, then, enters the 
election debate as another 
powerful opposition artifact. The 
pressure on Dilma’s government 
should fall back on a better 
allocation of resources to the 
health sector, on a more efficient 

“PAC 3 can actually 
have a positive effect 

on the definition of 
votes, cause it attends 
the main population’s 
demands, even if not 

immediately”



20

2014, BRAZIL BETWEEN THE CUP
AND THE ELECTIONS

management of the Unified Health 
System (SUS, in Portuguese), 
and on the review of 50 yearsold 
bureaucrats models, with decisions 
to attend to the demands of the 
population, that seems to be 
increasingly impatient.

5. CAMPAINGS 2.0: THE 
GIANT IS ONLINE

Connected and waiting for a 
message

Since Barack Obama was elected 
the president of the United States 
of America, in 2008, leveraging 
his campaign using a powerful 
online strategy that promoted 
government platforms, sent 
specific messages for each group 
of electors, regionalized debates 
and empowered dialogues on 
social networks, it seems to 
have become mandatory at any 
election to position a consistent 
plan of action in 2.0 space of 
conversation.

Since then, Brazil has gone 
through two elections. And 
the truth is that in 2010 and in 
2012, the teams of candidates’ 
strategists reproduced in social 
networking messages transmitted 
by traditional broadcast models. 
And to attract the attention of 
voters counted on TVs and radios 
as its main allies. Perhaps the 
only online mobilization that 
can be highlighted was Marina 
Silva’s (PV), who disputed her 
first presidential election. Even 
so, despite the positive growth in 
the numbers of voting intentions, 
the election was not defined by 
likes, or retweets, but by the 

supremacy of the Workers Party, 
leveraged by the charisma of Luis 
Inacio Lula da Silva and his strong 
support for his successor Dilma 
Rousseff, the current president 
of Brazil.

In October 2014, new federal 
and state elections will occur. 
The popularity of the current 
government exhibits instability, 
but its approval numbers are 
still positive. Dilma features 
to be a strong candidate for 
reelection and leads the poll 
surveys so far disclosed. More 
than that, the president will have 
more time than its competitors 
on radios and TVs, according 
to the rules of the Brazilian 
Superior Electoral Court (TSE, 
in Portuguese). Opposition seeks 
solutions for that and the digital 
media and social networking 
present themselves as suitable 
tools to gain voters, suggest new 
discussions, consolidate proposals 
and establish new ideals. All this 
directly related to the figures of 
candidates to the presidency.

In the present scenario, the two 
strongest Rousseff’s competitors 
are Aécio Neves, candidate from 
the Party of Brazilian Social 
Democracy (PSDB) and Eduardo 
Campos, from the Brazilian 
Socialist Party (PSB). Officially, 
the online campaigns may only 
start on July 6th, but the leading 
candidates have already started 
trying to build relationships with 
voters: the socialization of the 
online content can be decisive in 
indicating which one can assume 
the role of Dilma Rousseff’s main 
opponent. Brazil has the second 
largest number of Facebook 

“The president will 
have more time than its 

competitors on radios 
and TVs, according 
to the rules of the 
Brazilian Superior 

Electoral Court”
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and Twitter users in the world. 
According to a survey from 
Nielsen IBOPE from December 
2013, today there are 108 million 
brazilians with internet access. 
Of this total, 45 million are 
connected to social networks.

Accordingly to a monitoring 
conducted by the research tool 
in social networking called 
Vortio, which identifies the 
number of mentions of the 
candidates, tone and expression 
most used platforms, it is clear 
that, in 2014, Dilma Rousseff is 
the most mentioned candidate 
in social networking, with 
more than 170.000 statements 
containing her name. The Twitter 
accounts respond for 75% of 
these references. Dilma’s staff, 
certainly aware of these data, bet 
on the reactivation of the official 
account of the president, which 
wasn´t used since 2010, when the 
candidate was elected. Dilma is 
also mentioned on Facebook (13%) 
and in the blogosphere (12%). On 
Youtube, over 700 videos refer 
to the president of Brazil. The 
feeling about the 2.0 network is 
slightly positive for the candidate 
this time.

The power of 2.0 mobilization 
wins main role in the electoral 
scene

But the eyes of Dilma’s staff did 
not turn to the web only by future 
prospects of the next election. 
The year of 2013 was crucial 
to alert, not only Rousseff’s 
advisory team, but all staffs of 
brazilian politicians about the 
potential of social activism and 
mobilization of protest groups 

against public policies problems 
(health, education, economy and 
urban mobility).

The protests that took over 
the streets of big cities in the 
middle of last year has shaped 
its identity in the hashtag 
“#vemprarua”(come to the 
street) and its authenticity came 
from events created on Facebook 
and spread on Twitter, Youtube 
and blogs with wide readership. 
It showed how a simple need 
for dialogue gave birth to a 
nonpartisan movement with 
no apparent leaders. The most 
intense coverage of these events 
can be attributed to independent 
groups of journalists who were 
filming and commenting on 
events without following a 
specific script or editorial line, 
conveying images via twitcam. 
The population was manifesting 
in 2.0, but the eyes of the 
government seemed to glued to 
a 1.0 conversational dynamic.

Other movements emerged 
online —to protest, or not. The 
“rolezinhos” of low—income 
youth in shopping malls of São 
Paulo and Rio de Janeiro seemed 
at first a way to experience the 
power of mobilization of networks 
and had as its initial objective 
promote large gatherings of 
people in shoppings. The shopping 
centers’ response was quickly, 
but disastrous: they frisked 
customers, prohibited the entry of 
people who looked suspicious, and 
in some cases, the establishment 
chose to close during the day of 
the scheduled meetings, what 
began to be carefully monitored 
in social networks.

“Brazil has the second 
largest number of 

Facebook and Twitter 
users in the world”
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The population’s reaction 
was immediate. Alleging 
discrimination and prejudice 
against the youngster who were 
participating of the “rolezinhos”, 
groups of citizens, who had 
already been involved in the 
manifestations of June in the 
country, once again entered 
the scene and staged a series of 
protests about the topic.
 
But the Internet was not 
only protagonist of political 
protests in Brazil. Judged and 
condemned for corruption, some 
of the accused for being part of 
“Mensalão” scheme (leaders of 
PT) created web pages to raise 
funds to pay for their respective 
fines imposed by the Brazilian 
justice. In a few weeks, the 
amount reached more than R$ 2 
million (more than US$ 1 million) 
through different grants that 
were recorded on the websites.

Thus, social activism receives the 
status of a threat in a year that the 
country will host a World Cup and, 
shortly after, will vote to elect or 
reelect, their representatives. 
The scenario raises doubts about 
the coming events. But the 
opposition to Rousseff’s seeks 
ways to consolidate themselves 
as a possible leadership of the 
discontented. Aécio Neves has, in 
2014, less than half of mentions on 

social networks (79.000 entries), 
compared to Dilma. However, the 
online opinions of the citizens 
in relation to the presidential 
candidate of PSDB are slightly 
more positive than the ones 
related to Dilma. The mentions 
are too concentrated on Twitter 
considering all the candidates. 
Eduardo Campos (PSB) has more 
positive references in social 
networks than his two opponents, 
but is the least mentioned, with 
51.000 expressions referring to 
his name.

During this pre-election period, 
Aécio Neves and Eduardo Campos’ 
electoral teams are structuring 
strategies to interact and 
answer populations’ inquiries, 
and build more long lasting 
relationships with the citizens, 
betting that the conversation 
is more important than the 
dynamics of speech regarding 
online placement. The idea that 
the internet is a tool to conquer 
more than to promote the 
candidates image only shows its 
inconsistency when we realize 
that, despite the attempt to 
interact strongly using their the 
official online channels, Aécio 
e Campos have done little to 
develop a consistent, active 
and convincing digital identity. 
At this point, Dilma also leads 
the dispute.

“Social activism 
receives the status of 
a threat in a year that 
the country will host a 
World Cup and, shortly 

after, will vote to 
elect or reelect, their 

representatives”
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